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Course Content and Outcome Guide for CAS 176

Course Number: CAS176
Course Title: Marketing Software Designer Basics
Credit Hours: 3
Lecture Hours: 22
Lecture/Lab Hours: 22
Lab Hours: 0
[bookmark: _Hlk38272270]Special Fee: $0

Course Description 
Provides a basic overview of marketing software design suites for professional graphic designers. Students will gain an understanding of the terminology used by the design and marketing industry. Coursework may include learning the basic skills of Canva, Photoshop, Illustrator, InDesign, and other marketing design software for the creation of composition and layout design.
 
Foundational elements and principles of art and design in relation to visual media production and the communicative arts. Topics include elements of composition, layout, color, typography, image manipulation, graphics creation, and design in visual media. Provides core competencies in digital visual communication arts tools. Recommended: Basic understanding of how to use the computer.

Prerequisites: WR 115, RD 115, and MTH 20 or equivalent placement test scores. Audit available.

Intended Outcomes for Course 
1. Identify and describe the elements of composition and visual style within      contemporary and historical art and design.
2. Differentiate between different types of media and choose the appropriate medium and visual style for the content’s message.
3. Develop a skill set in digital content creation tools by completing tutorials and using software to create original works of art. 
4. Experiment with creative problem-solving and effective communication design by completing several creative exercises aimed at using different types of media.
5. Identify and discuss strengths and weaknesses in one’s design work by participating in peer reviews, discussing instructor feedback, and group activities.
6. Distinguish between effective and ineffective visual design by identifying how the aesthetics of one’s design and the chosen media change the message of the content.


Course Activities and Design
	Websites and open-text materials
	Instructional Videos	
	Assignments focused on creating material using marketing software (subscription based)
	Discussions

Outcome Assessment Strategies
Examinations and/or quizzes,
Homework assignments
Topic papers
Small group problem-solving of questions arising from the application of course concepts
Hands-on, case-based assignments that allow students to apply principles and concepts addressed in the course.

Course Content (Themes, Concepts, Issues and Skills)
I. Exploration of composition and style in historical and contemporary visual and graphic art as applied to marketing campaigns. 
II. Terminology used by the design industry. 
III. Legal aspects surrounding contracts, releases, and copyright. 
IV. Principles of art and design in visual media
V. Creation of simple graphics using various graphic design software
VI. Creation of simple graphics using browser-based graphic design programs
VII. Creation and manipulation of PDFs including the creation of forms. 
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